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The following questions are about the company you work in.

1. What is the name of the company?






 
2. Can you briefly describe the company’s products?
3. How many people does the company employ?




         

The following questions relate to how the company designs its product. 

4. Which of these best describes how the company uses design?

	To make small changes to existing products 
	 FORMCHECKBOX 


	To make major changes to existing products
	 FORMCHECKBOX 


	To create completely new products
	 FORMCHECKBOX 


	To create new products and make changes to existing products
	 FORMCHECKBOX 



5. Rate the importance of each of these factors in the design of your company’s products.
	
	not important.……very important

	To improve technical performance
	1
	2
	3
	4
	5

	To provide new or improved functions
	1
	2
	3
	4
	5

	To improve the ease of use of products
	1
	2
	3
	4
	5

	To improve the style or image of products
	1
	2
	3
	4
	5

	To improve the style or image of product packaging
	1
	2
	3
	4
	5

	To affect the way customers feel when using the product
	1
	2
	3
	4
	5

	To improve product quality
	1
	2
	3
	4
	5

	To convey the impression of quality
	1
	2
	3
	4
	5

	To increase profit margins
	1
	2
	3
	4
	5


6. Considering customers’ feelings in the design of products is (tick as many as are appropriate)

	A good business strategy
	 FORMCHECKBOX 


	Not worth the effort
	 FORMCHECKBOX 


	Helps to build customer loyalty
	 FORMCHECKBOX 


	Too expensive
	 FORMCHECKBOX 


	A good way to attract new customers
	 FORMCHECKBOX 


	Too difficult to measure
	 FORMCHECKBOX 



7. What tools does the company use to analyse customer requirements? (e.g. user observation, customer interviews, focus groups, brainstorming…)
The following questions are about designing products according to how they make customers feel.
8. Have you ever heard of the term ‘emotional design’?

	 Yes             
	 FORMCHECKBOX 


	  No  
	 FORMCHECKBOX 



9. How would you define ‘emotional design’? 








10.  Which emotions would you like your users to experience when using your products? 
11. What methods does your company use to incorporate customers’ feelings into the design 
process? (e.g. QFD, Kansei) 
12. Give an example of a product which is designed with consideration of the customer's 
Feelings.  
13. How does considering the customer's feelings affect the product’s success?
The following questions are about support and training.

14. Some companies, such as Alessi, Apple and IKEA owe much of their success to emotional design.
Is your company interested in the commercial benefits of emotional design? If so,  why?   
15. Which of the following would help your company to consider emotional design?

	Online training course
	 FORMCHECKBOX 


	Workshop involving the company’s employees
	 FORMCHECKBOX 


	Workshop involving other companies’ employees
	 FORMCHECKBOX 


	None of the above
	 FORMCHECKBOX 
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16. How you like any training to be delivered? Please rank the list below where 1 is most important, 2 is second most important and 3 is third most important.

	Easy access to training material             
	 FORMCHECKBOX 


	Access and exposure to industrial cases  
	 FORMCHECKBOX 


	Problem based learning and exercises     
	 FORMCHECKBOX 


	Engaging with fellow participants            
	 FORMCHECKBOX 


	Best practice tools and checklists            
	 FORMCHECKBOX 



17. Do you have any other comments or observations?

Many thanks for your help.
Please email this to Kathryn.cormican@nuigalway.ie
